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2 pusS1 Qummer - Product

2 HLSSI1 QumreNer LIGV66TSSBeTeMLD - Product differentiation
SILD - Quality

QLG QUGHLOLIL - Design

(&GO ITLDF 51 GIT - Features

LewrL_&@m) / fevresLd - Brand

QuTd) - Package

9/6Ta) - Quantity

2 $HTAUTSHLD - Warranty

Y SGHLD - Creative

albLuewerda@ LSl CFeneusaer - After sales services
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aflemev — Price

® L' 19 wed aflewev - Listed Price

®  siplayser - Discounts

® S G BlLIbSHTHGT - Credit conditions

* QEBTRLILIGTa (LpeOD - Payment Methods

* QFBTHLILIGTeYS FHTEULD - Payment Period
@b - Place

¢ allpCuwnrs auflpempser - Distribution channels

® 2 GTGUTHIHG - Coverage

o (IgCGsaLb - Area

®  auflEHaHeVenal - Channel mix

* Q)L - Inventory

o Cursgeurs - Transport

* QL_S5I5T - Inter mediator

GuibL®sse» - Promotion

afleTLb LTI & H6V - Advertising

alpriever GOLbLIT® - Sales Promotion

w&Fer QFmL_irLb LgHESH(pLb - Public Relationship & Publicity
S L @l hEHenar - Personal Selling

CriT FhewSLILIBSH6V - Direct Marketing
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LoGoN& T - People
OFweirLpemm - Process
GLieTSls &b - Physical Environment
Personal
Selling
Advertising
Product
Physical
Environment > Direct
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Process ——— Sales
i e Marketing Promotion
= Mix ' k
- Price
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o Hlguwib - Cost
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